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The Gallery Grows 
We've noticed a bump in the number of members using the 
Marketing Toolkit, and examples are finding their way into 
our Take a New Look Gallery. Imitation is the sincerest 
form of flattery, you know, so check out the gallery, cop a 
few good ideas, adapt them to your own brand and you're 
off to the races. And please, by all means, share your good 
work with us, and we will add it to the gallery. If you need 
some help getting started, we have videos. Check out our 
marketing page for step-by-step how-to instructions on 
creating your own materials.  

We Have Liftoff! 
The NPCA Marketing Task Force has launched a national advertising push that will put the 
Take a New Look at Precast campaign in front of civil engineers, architects, public works 
officials, transportation professionals and more. That's where you come in. You can amplify 
the national message with your own customers by using the Marketing Toolkit content in 
your region. Kind of a bottom-up, top-down approach. We'll 
meet you in the middle! 

  

 

The Power of Free Food and 
Education Credits 
If you could get a group of specifiers from your area in one 
room and tell them about your company and products would 
you take advantage of that? Of course you would, and many 
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successful companies do. All you need to do is host a Lunch and Learn. Precasters have 
been using the power of free food and professional education credits to draw potential 
customers to their plants for years. If you talk to any of them you’ll hear just how powerful the 
Lunch and Learns can be. 

Need a presentation? NPCA has five Lunch and Learns ready to go. And what better way to 
complement the presentation than to use the Toolkit? Show them the video as an icebreaker 
and give them a custom brochure before they leave to bookend the presentation. It’s a great 
way to make a name for yourself. Here's what one of the heavy users of Lunch and Learns 
has to say: 

"We have been very successful at providing Lunch and Learns to specifiers and contractors. 
One thing we do is to invite them to our plant, give them a presentation with lunch and then a 
tour of our production plant. It's amazing how interested they are in what you think is just 
everyday business. The attendance is usually five to 20 people from all different companies -
- a perfect size group for us to build relationships."   
 
Greg Stratis 
Shea Concrete Products 

  

 

Marketing Masters of the Month:  
Western Precast Concrete, El Paso 
If you make a visit to Western Precast's website, as 5,239 folks have 
in recent weeks, you will be greeted by the rousing "Take a New 
Look at Precast" video. Western Precast added its own branding to 
the video and set it up to launch when somebody hits the site, says 
Leo Feuerstein. The results have been positive. There's no telling 
how many visitors watched the video all the way to completion, but 
it's a pretty compelling package of images and music, so every view 
is worthwhile. Western has also incorporated the "Take a New Look" 
logo into its invoices, which is an additional 1,000 touches every 
month. Those are both great ways to extend the message. 
Congratulations to Western Precast for pushing the "Take a New Look" brand out into the 
world. 

Please Remember to Send Us Your Work 
We’ve got a good start on our Take a New Look gallery, but we know there are more great 
examples out there. Be proud of your work! Submit your finished pieces to Kirk Stelsel today 
or send them through the marketing education page. We'll add your submissions to our 
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gallery and show everybody how creative you are! 
 

Add the Foundation Video to Your Website 
The goal of the NPCA Foundation is to ensure the specifying community is knowledgeable 
about precast concrete. Most NPCA members are aware of the Foundation's two decades of 
support for the precast industry through its scholarship program.  

The NPCA Foundation has awarded dozens of college scholarships to future generations of 
precasters, architects, engineers and builders to help our industry grow. To further this 
pursuit, the Foundation recently developed two promotional videos that cover the benefits of 
the precast industry and the opportunities it has to offer.  

The Foundation is offering the videos to NPCA members to use as they see fit. Post a video 
on your website to show your support, or include it in a Lunch and Learn. Show it to your 
employees. There is a full-length video that runs 10 minutes and a condensed version that 
comes in at about three minutes. We're all working together to move the industry forward 
and this is a great way to cross-promote precast with the NPCA Foundation. If you need any 
help posting the video to your website, please contact Kirk Stelsel. 

Condensed Video (3 minutes) 

Full-Length Video (10 minutes) 

Are You the Right Person to Get This Email? 

If you would rather have us send this email to somebody else in your plant, please 
let Catherine Lewis know and we will change the contact or add additional employees. 
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